Exploring the Effect of Mass Media on Perceptions of Infant Feeding.
This qualitative study explored women's perceptions of mass media and infant feeding. Mass media is a universal means of communication with potential to impact social norms. Data obtained from interviews with women (n = 20) were compared with text and visual representation from Internet sites (n = 12) on parenting and infant feeding. Themes from interviews reflected information represented on Internet sites. Participants offered suggestions for future media messages, such as public service announcements of breastfeeding. Participants emphasized that public opinion needs to be altered, and breastfeeding in public would then be viewed as the norm.